
 

                                                                                                              

 

 

 

FOR IMMEDIATE RELEASE 

DUBAI CELEBRATES TWO DYNAMIC WINS AT CIFFT 2017  
 

 Shah Rukh Khan’s #BeMyGuest Campaign Video wins the prestigious 
CIFFT Grand Prix Award for Best Tourism Film Worldwide 

 Spirit of Dubai’ was awarded Best Commercial Film Worldwide 
 The awards mark the culmination of a very successful year of award wins 

for Dubai Tourism’s video campaigns 
 
Dubai, United Arab Emirates, 25 January 2018:  Dubai’s Department of Tourism and 
Commerce Marketing (Dubai Tourism) is celebrating two award wins at the 29th edition of 
the CIFFT 2017 Awards, held in the beginning of December 2017 at the Austrian Federal 
Economic Chamber in Vienna. These prestigious accolades further bolster the city’s position 
as a pioneer of tourism marketing across both regional and international platforms.  
 

 
 
Dubai received the highest accolade of the day at the ceremony, the CIFFT Grand Prix 
Award, for the World Best Tourism Film in 2017. This was awarded to the #BeMyGuest film 
starring Bollywood superstar Shah Rukh Khan, the eleventh time that the campaign video 
has been recognised at an international award ceremony this year. In March, the film won 
the Gold Award in the 'City' category of ITB Berlin's "Golden City Gate" awards; followed by 
two top awards in May at the International Tourism Film Festival, "Tourfilm Riga" – the 
Grand Prix, as well as first prize in the 'Tourism Destination' category, achieving a total of 13 
awards in most festivals of the CIFFT Circuit which includes Film Art & Tourism Festival 
“FilmAT” 2017; ART&TUR – International Tourism Film Festival 2017; Cannes Corporate 
Media & TV Awards 2017; 2017 World's Best Television & Films; Zagreb Tourfilm Festival 
2017; and SILAFEST – The International Festival of Tourist and Ecology Film 2017, to name 
a few. 
 
Dubai also received the award for Best Commercial Film Worldwide for the Spirit of 
Dubai video, in recognition of the department’s pioneering work in celebrating and 
promoting the most popular aspects of life in the city. Since it was first released in 



                                                                                                                                                                                  

                                                                                                         

                                                               

 

September 2015, the video has garnered more than 27 million views on YouTube and won 
seven awards. 
 
These two awards mark the culmination of a very successful year which saw Dubai 
Tourism’s campaign and commercial videos winning a total of 21 awards (including two 
Grand Prix) from all over the world. As well winning accolades for #BeMyGuest and Spirit of 
Dubai, Dubai Tourism’s film Hatta Is Calling has been recognised in competitions throughout 
the year; the film’s beautiful and evocative shots of the region of Hatta in Dubai earning it 
three awards in 2017. 
 
Established in 1989 by esteemed Filmservice International organizers, CIFFT (Comité 
International des Festivals du Film Touristique), serves as a prestigious tourism film festival 
circuit that rewards and celebrate excellences across all sectors of the tourism industry. In 
2017, three thousand tourism films from 99 countries were entered in to CIFFT’s annual 
awards, which showcase the world’s best tourism films and tourism commercials. Each of 
the 16 tourism film festival members from around the globe (including Cannes, Berlin, Los 
Angeles, and New York) have their own international judging panel and independently 
award prizes to the films entered into the competition.  
 
The prestigious CIFFT Grand Prix Award, which celebrates the best tourism film in the 
world, is determined by a point system that aggregates the number of accolades awarded to 
each film throughout the year. The grand prize is presented at the 'Festival of Festivals', 
which is held each December in Vienna. The CIFFT Awards are endorsed by numerous 
global tourism bodies including the World Tourism Organization (UNWTO), European Travel 
Commission (ETC), Central America Tourism Organization (CATA) and Caribbean Tourism 
Organization (CTO). 
 

- Ends - 
 
About Dubai’s Department of Tourism and Commerce Marketing (Dubai Tourism) 

With the ultimate vision of positioning Dubai as the world’s leading tourism destination and 
commercial hub, Dubai Tourism’s mission is to increase the awareness of Dubai among global 

audiences and to attract tourists and inward investment into the emirate. 

 
Dubai Tourism is the principal authority for the planning, supervision, development and marketing of 

Dubai’s tourism sector. It markets and promotes the Emirate’s commerce sector, and is responsible 
for the licensing and classification of all tourism services, including hotels, tour operators and travel 

agents. Brands and departments within the Dubai Tourism portfolio include Dubai Business Events, 

Dubai Calendar, and Dubai Festivals and Retail Establishment. 
 

For further information, please contact: 
Dubai Tourism 

mediarelations@dubaitourism.ae 
[+971] 600 55 5559 

[+971] 4 201 7631 
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