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Emirates NBD becomes Key Sponsor 
of Dubai Shopping Festival

Dubai, UAE 25 January 2017 - The Dubai Festivals and Retail Establishment (DFRE), an agency of Dubai’s Department of Tourism and Commerce Marketing (Dubai Tourism), and the organisers of Dubai Shopping Festival, has announced that Emirates NBD, a leading bank in the region, has become a Key Sponsor of the ongoing 22nd edition of DSF.
Emirates NBD is now part of DFRE’s list of regional and international Strategic Partners and Key Sponsors who are playing a major role to ensure the success of DSF 2017, which runs until 28 January under the theme ‘Shop. Win. Celebrate’.  
Hesham Abdulla Al Qassim, Vice Chairman and Managing Director of Emirates NBD said: “Emirates NBD has a long-term association with DSF as part of our commitment to community initiatives and our support of the UAE government’s initiatives to drive tourism, trade and commerce. As the largest bank in the UAE, we are proud to partner with this landmark cultural and entertainment event as it continues to attract a record number of visitors and tourists from across the globe. 

“We are particularly delighted to support this year’s Market Outside the Box, an event that encourages local start-up entrepreneurs to showcase their creative talent and emerging brands directly to their audience. We are also proud to support the upcoming Food Festival and look forward to a long and continued partnership with DFRE.” 
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Saeed Mohammad Measam Al Falasi, Executive Director, Retail and Strategic Alliances, DFRE, said: “Emirates NBD, a leading bank in the region, has been a strong supporter of DSF for many years, and we are pleased to welcome the bank to our family as a Key Sponsor of the festival’s 22nd edition. This is a partnership that speaks volumes of the excellent collaboration that exists between the government and private sectors in Dubai, as part of the common goal of further enhancing Dubai’s position as a year-round tourism destination, offering unique shopping options to visitors from around the world.[image: image2.jpg]T hveew




“DSF is undoubtedly one of the most iconic shopping festivals regionally and internationally, and as a result of this partnership, we can all look forward to the exciting promotions and activities that Emirates NBD has planned for the festival with the aim of making shopping in Dubai during DSF an even more rewarding experience. We are also pleased to have Emirates NBD as an active partner for one of DSF’s most popular events, the Market Outside the Box this year. The association with Market OTB ensures that Emirates NBD can have more direct interaction with DSF shoppers, while we value their expertise and support in further development of the event’s content.”
As the flagship attraction of Dubai’s annual Retail Calendar, DSF is the world’s longest running festival of its kind, offering an array of citywide events, world class entertainment and numerous shopping opportunities and winning options for visitors and residents.

· ends -
About Dubai’s Department of Tourism and Commerce Marketing (Dubai Tourism)

With the ultimate vision of positioning Dubai as the world’s leading tourism destination and commercial hub, Dubai Tourism’s mission is to increase the awareness of Dubai among global audiences and to attract tourists and inward investment into the emirate.

Dubai Tourism is the principal authority for the planning, supervision, development and marketing of Dubai’s tourism sector. It markets and promotes the Emirate’s commerce sector, and is responsible for the licensing and classification of all tourism services, including hotels, tour operators and travel agents. Brands and departments within the Dubai Tourism portfolio include Dubai Convention and Events Bureau, Dubai Calendar, and Dubai Festivals and Retail Establishment (formerly known as Dubai Events and Promotions Establishment). In addition to its headquarters in Dubai, Dubai Tourism operates 20 offices worldwide.
FOR FURTHER INFORMATION PLEASE CONTACT:
Dubai Tourism
mediarelations@dubaitourism.ae 
[+971] 600 55 5559
[+971] 4 201 7631
About Emirates NBD:

Emirates NBD is a leading banking Group in the region. As at 31st December 2016, total assets were AED 448 Billion, (equivalent to approx. USD 122 Billion). The Group has a significant retail banking franchise in the UAE and is a key participant in the global digital banking industry, with over 90 per cent of all financial transactions and requests conducted outside of its branches. The bank currently has 219 branches and 1012 ATMs and CDMs in the UAE and overseas and a large social media following, being the only bank in the Middle East ranked among the top 20 in the ‘Power 100 Social Media Rankings’, compiled by The Financial Brand. It is a major player in the UAE corporate and retail banking arena and has strong Islamic Banking, Global Markets & Treasury, Investment Banking, Private Banking, Asset Management and Brokerage operations.

The Group has operations in the UAE, Egypt, the Kingdom of Saudi Arabia, Singapore, the United Kingdom and representative offices in India, China and Indonesia.
The Group is an active participant and supporter of the UAE’s main development and community initiatives, in close alignment with the UAE government’s strategies, including financial literacy and advocacy for inclusion of People with Disabilities under its #TogetherLimitless platform. 
For more information, please visit: www.emiratesnbd.com
For further information on Emirates NBD, please contact: 

Ibrahim Sowaidan
Senior Vice President

Head - Group Corporate Affairs
Emirates NBD
Telephone: +971 4 609 4113 / +971 50 6538937
e-mail: ibrahims@emiratesnbd.com
Tricia Kaul | Shaleen Sukthankar
ASDA’A Burson-Marsteller; Dubai, UAE

Tel: 971-4-4507600; Fax: 971-4-4358040
Email: tricia.kaul@bm.com | shaleen.sukthankar@bm.com
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