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WIN A LUXURY CAR AND AED 150,000 IN CASH EVERY DAY 
WITH DUBAI SHOPPING FESTIVAL’S INFINITI MEGA RAFFLE 

· Extra chances to win weekly cash prizes of AED 50,000
· Ticket sales start on Tuesday, 1 Nov at ENOC and EPPCO stations, Zoom stores, Metro stations, and many other locations across the city

Dubai, UAE: 31 October 2016: The Dubai Festivals and Retail Establishment (DFRE), an agency of the Department of Tourism and Commerce Marketing (Dubai Tourism) has announced that ticket sales for the Infiniti Mega Raffle at the 22nd edition of Dubai Shopping Festival (DSF), will commence on Tuesday 1 November 2016.

The Infiniti Mega Raffle, a highly popular attraction of the annual DSF, will be held from 26 December until 4 February, giving one raffle ticket holder the opportunity to take home a huge prize every day  - one Infiniti QX70 plus AED 150,000 in cash. In addition, five DSF shoppers have the chance to win weekly cash prizes of AED 50,000 each. The DSF 2017 Infiniti Mega Raffle campaign will be run in cooperation with Arabian Automobiles, the flagship company of AW Rostamani Group, and ENOC, two Strategic Partners of DFRE.

[bookmark: _GoBack]To participate in the Infiniti Mega Raffle, DSF visitors can buy a raffle ticket for AED 200 available at selected ENOC and EPPCO petrol stations, Zoom stores, Metro stations, and selected shopping malls. The ticket booths are being exclusively organised by ENOC and EPPCO. The daily draw will be telecast live by Sama Dubai TV, starting at 10pm each evening.

Michel Ayat, CEO of Arabian Automobiles - the flagship company of the AW Rostamani Group and the exclusive distributor of Infiniti in Dubai, Sharjah, and the Northern Emirates - said: "Arabian Automobiles Company has been a longstanding and proud supporter of the Dubai Festivals and Retail Establishment, with our strategic partnership instrumental in placing Dubai firmly in the Premier League of leading global tourism destinations and commercial hubs. This partnership also serves to acknowledge the prominent role we play in the Dubai Shopping Festival, which has a well-established success rate, stretching back to the event’s inception in 1996. This event, along with our participation through a number of offers and the Infiniti Mega Raffle, provides a great global platform to enhance the city’s image and establish it amongst the foremost shopping and entertainment destinations in the world.”

Ayat added: "As a part of our commitment, AW Rostamani Group is providing a number of outstanding surprises and unmatched offers that have been curated especially for this event. Much like our loyal customers, we also look forward to Dubai Shopping Festival as it permits us to provide our customers with world-class products, coupled with discounted rates and our impeccable customer service. Amongst the numerous offers across the board, we are looking forward to welcoming the winners of the Infiniti Mega Raffle 2017."

Saif Humaid Al Falasi, Group CEO, ENOC said: “Over the past two decades, we witnessed Dubai Shopping Festival develop to become a world-class event marked on the global retail map. Our long-term strategic partnership with Dubai Tourism is a testament of the importance of collaboration between national companies to achieve our leadership’s vision to build a smart city with happy people.”

Abdalla Hassan Al Ameeri, Director, Raffles and Promotions, DFRE, said: “As a much-awaited promotion of the Dubai Shopping Festival, the Infiniti Mega Raffle plays an important part in creating awareness of the festival with its ability to change lives with luxury prizes such as the Infiniti cars. The annual raffle is also a demonstration of our enduring and highly successful partnership with AW Rostamani Group and ENOC within the framework of the longstanding cooperation that exists between Dubai’s government and private sectors. The Infiniti Mega Raffle will ensure that during DSF 2017, residents and visitors will have many opportunities to win big as part of an extraordinary shopping experience.”

The DSF Mega Raffles includes the Infiniti Mega Raffle, Nissan Grand Raffle, Dubai Shopping Malls Group raffle draws, Dubai Gold and Jewellery Group raffle draws and raffles run by other retailers. The 22nd edition of DSF will feature a range of events, activities and promotions, highlighting the festival’s charm of offering an enriching shopping experience, combined with entertainment and winnings.

-Ends-



About Dubai’s Department of Tourism and Commerce Marketing (Dubai Tourism)
With the ultimate vision of positioning Dubai as the world’s leading tourism destination and commercial hub, Dubai Tourism’s mission is to increase the awareness of Dubai among global audiences and to attract tourists and inward investment into the emirate.

Dubai Tourism is the principal authority for the planning, supervision, development and marketing of Dubai’s tourism sector. It markets and promotes the Emirate’s commerce sector, and is responsible for the licensing and classification of all tourism services, including hotels, tour operators and travel agents. Brands and departments within the Dubai Tourism portfolio include Dubai Convention and Events Bureau, Dubai Calendar, and Dubai Festivals and Retail Establishment (formerly known as Dubai Events and Promotions Establishment). In addition to its headquarters in Dubai, Dubai Tourism operates 20 offices worldwide.
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Dubai Tourism
mediarelations@dubaitourism.ae 
[+971] 600 55 5559
[+971] 4 201 0491
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