
   
 

 

PRESS RELEASE 
 

Bargains galore at The Big Clearance Sale starting tomorrow (Thursday 
1 Sept) 

 

 Over 40 global brands offering over 80% off at 3-day retail event at Dubai World Trade Centre 

 3rd edition of retail concept features bigger floor space and more brands, giving more choices 
to shoppers   

 Chance to win two daily prizes of AED 5,000, plus a Jeep Wrangler Sport on the last day 
 
Dubai, UAE 31 August 2016: The third edition of The Big Clearance Sale, a much-awaited retail event, 

opens its doors tomorrow (Thursday 1 September) at Za’abeel Halls 1, 2 & 3 in Dubai World Trade 

Centre, with more than 40 global brands ready to offer shoppers discounts of over 80 % on a wide range 

of  merchandise. 

 

 

 

Organised by the Dubai Festivals and Retail Establishment (DFRE), an agency of the Department of 

Tourism and Commerce Marketing (Dubai Tourism), The Big Clearance Sale, which runs until 3 

September, has attracted more brands eager to make the most of the one-of-a-kind end-of-season 



   
 

clearance, offering great value on products varying from apparel to perfume, bags and shoes to 

cosmetics.  The overwhelming response from the brands has led to a bigger floor space being allocated 

to retailers, covering more than 15,000 sq m across three halls of Dubai World Trade Centre. 

 

 

 

DFRE, which aims to further boost retail development in Dubai, has brought together leading retail 

groups in the UAE such as Al Ghurair Retail, Apparel Group, Azadea Group, Landmark Group, M. H. 

Alshaya Co, and more – at a centralised location to promote their respective brands to a diverse 

customer base, and at the same time ensure shoppers get the best possible deals. 

 



   
 

 

 

Entry to the three-day event is free. On its first two days (1-2 September), the event will run daily from 

10am till midnight, and then open from 10am till 8pm on the final day on 3 September. 

 



   
 

For discerning shoppers with a taste for beauty and style, The Big Clearance Sale is one event not to be 

missed, with products and popular brands offered at unmatchable prices, all under one roof. 

Participating in this end-of-season clearance sale prior to the arrival of new stock are renowned fashion, 

lifestyle and beauty brands including Debenhams, H&M, Hugo Boss, Juicy Couture, Kenneth Cole, Old 

Navy, Paul & Shark, Salsa, Springfield, Steve Madden, Topshop, Zara Home, and many more. 

 

DFRE is stepping up the shopping excitement with two raffle promotions, offering fabulous prizes that 

make visiting The Big Clearance a truly rewarding experience. Every visitor will receive a ‘Visit and Win’ 

raffle coupon that will be entered into a daily draw, offering two prizes of AED 5,000 in cash. 

Additionally, for every AED 300 spent at the event, shoppers will be entitled to a ‘Shop and Win’ raffle 

coupon that will be entered into a draw on the last day of the event to win the grand prize of a Jeep 

Wrangler Sport. 



   
 

 
 
Participating brands 
 
Al Ghurair Retail – Springfield; Boux Avenue; Morgan de Toi; Prenatal  
 
Apparel Group - The Athlete’s Foot; TOMS; Charles & Keith; Nine West; Empora; Beverly Hills Polo Club; 
Aeropostale; Shoe Studio; Naturalizer; Juicy Couture; Nautica; Kenneth Cole; La Vie En Rose  
 
Azadea Group - Zara Home; Crazy 8; Gymboree; Reserved; Pimkie; Jules; Marina Rinaldi; Persona; Boggi; 
Salsa; Punt Roma; Piazza Italia; Old Navy  
 
Landmark Group -  Ecco; Steve Madden; Kazar; Kurt Geiger; Dumond; Nose; Stride Rite; Puket; Pablosky, 
Lifestyle  
 
M. H. Alshaya Co – Debenhams; Claire’s; Dorothy Perkins; Evans; Wallis; Topshop; Express; Jack Wills; 
NEXT; Milano; Foot Locker; H&M  
 
Other participating brands - Hugo Boss; GF FERRE; Billionaire; Porsche Design; Ermano Scervino; Paul & 
Shark; Joseph; Shanghai Tang. 
 
For more information visit www.thebigclearance.com 
 

http://www.thebigclearance.com/


   
 

- Ends - 

About Dubai’s Department of Tourism and Commerce Marketing (Dubai Tourism) 
 
With the ultimate vision of positioning Dubai as the world’s leading tourism destination and commercial 
hub, Dubai Tourism’s mission is to increase the awareness of Dubai among global audiences and to 
attract tourists and inward investment into the emirate. 
 
Dubai Tourism is the principal authority for the planning, supervision, development and marketing of 
Dubai’s tourism sector. It markets and promotes the Emirate’s commerce sector, and is responsible for 
the licensing and classification of all tourism services, including hotels, tour operators and travel agents. 
Brands and departments within the Dubai Tourism portfolio include Dubai Convention and Events 
Bureau, Dubai Calendar, and Dubai Festivals and Retail Establishment (formerly known as Dubai Events 
and Promotions Establishment). In addition to its headquarters in Dubai, Dubai Tourism operates 20 
offices worldwide. 

 


