
   
 

 

PRESS RELEASE 
 
 

 DSS attraction The Gruffalo enthralls families at The Dubai Mall  
 
Dubai, UAE, 13 July 2016: Iconic children’s book, The Gruffalo, has come to life during the ongoing 

Dubai Summer Surprises (DSS) at The Dubai Mall, which is welcoming families and children to embark on 

an interactive journey set in the deep dark woods and enjoy a fun-filled experience. 

 

 

The Gruffalo Adventure, which runs at the mall’s Star Atrium until 17 July,  gives visitors the opportunity 

to go on The Gruffalo Trail and also meet up with the world’s best loved monster during daily Meet-and-

Greet sessions. 

 



   
 

 

In the Gruffalo Trail, ardent fans can follow the souvenir map to collect clues to find the elusive Gruffalo 

- a monster-like creature that part grizzly bear and part buffalo, from the celebrated book by Julia 

Donaldson. Once all clues are collected along the trail, visitors can indulge in a themed arts and crafts 

activity for some creative fun in The Gruffalo Wood.  Readings from the book are held every day in 

addition to the arts and crafts corner to nurture the creative skills of the little ones.  
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Gruffalo is one of the main attractions of DSS 2016, which commenced on 9 July and runs until 20 

August under the theme ‘Own The Summer’. DSS 2016 is encouraging both residents and tourists to 

enjoy retail promotions, live entertainment, and opportunities to win fabulous prizes every day of the 

region’s popular family summer extravaganza. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



   
 
 
 
 
 
 
For more information, go to:  www.dubaisummersurprises.com and to participate in the DSS 
extravaganza, be sure to use the hashtag #DubaiSummerSurprises on the following social media 
channels: 
Facebook: https://www.facebook.com/dsssocial 
Twitter: https://twitter.com/dsssocial 
Instagram – DSSsocial   
Snapchat – DSSsocial 
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About Dubai’s Department of Tourism and Commerce Marketing (Dubai Tourism) 

 

With the ultimate vision of positioning Dubai as the world’s leading tourism destination and commercial hub, Dubai 

Tourism’s mission is to increase the awareness of Dubai among global audiences and to attract tourists and inward 

investment into the emirate. 

 

Dubai Tourism is the principal authority for the planning, supervision, development and marketing of Dubai’s 

tourism sector. It markets and promotes the Emirate’s commerce sector, and is responsible for the licensing and 

classification of all tourism services, including hotels, tour operators and travel agents. Brands and departments 

within the Dubai Tourism portfolio include Dubai Convention and Events Bureau, Dubai Calendar, and Dubai 

Festivals and Retail Establishment (formerly known as Dubai Events and Promotions Establishment). In addition to 

its headquarters in Dubai, Dubai Tourism operates 20 offices worldwide. 
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