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PRESS RELEASE

DSS offers rewarding experiences for shoppers at Ibn Battuta Mall

Children enjoy fun activities while parents scout for hefty discounts and promotions with prizes 

Dubai, UAE July 23, 2016: Participating malls across Dubai continue to attract an increasing number of shoppers and visitors throughout the 19th edition of Dubai Summer Surprises (DSS), especially on weekends (Thursday to Saturday), when residents and visitors rush to retail stores to bag bargains and also experience the fun-filled events for the whole family. 
With DSS 2016 in full swing, the shopping excitement at Ibn Battuta Mall DSS 2016 has seen shoppers go bargain hunting to avail themselves of discounts of up to 75 percent on a wide range of merchandise from perfumes to shoes, watches to apparel and electronics while various promotions give them the opportunity to win fabulous prizes.

Children, meanwhile have been enjoying the adorable My Little Pony Live Show and visiting the Beauty Corner held alongside the event, a popular activity at Ibn Battuta Mall that ends today (Sunday 24 July).

Shopping and entertainment

Sanobar Malla from India, who was visiting Ibn Battuta Mall with her friends, said: “DSS is an annual fiesta full of amazing events. My two daughters, Meriam and Zahra, are now enjoying the My Little Pony Live Show and its Beauty Corner, while I am shopping with my friend and her mother. I already bought shoes and handbags from Aldo and clothes for my two daughters at really reasonable prices. I also expect to get more and more discounts in the coming days of DSS”.
Sanobar’s friend, Kusur Sayyed, also from India, went shopping with her mother, Mahjabeen. “Shopping at Ibn Battuta Mall is an enjoyable and hassle-free experience as there is a wide range of brands under one roof. I liked the ‘Accessorize Your Summer’ promotion at Paris Gallery which offers exclusive promotions and deals on more than 650 brands. I am also very happy with the Armani luxury watch I bought at a very good price. I also bought cosmetics from Wojooh store which offers tempting discounts during DSS,” said Kusur. 
Over 50,000 dirhams spent during DSS so far
Saoud Al-Ajmi came from Kuwait with his wife and five children to enjoy DSS. “This is not the first time we visit Dubai. Actually we come here every summer, and prefer this splendid city over Europe and other countries. We spend our summer vacation here visiting attractions and shopping. We usually buy all our needs of clothes, perfumes and Oud from Dubai. We also buy presents for family and relatives. We have already spent over 50,000 dirhams this DSS and are enjoying our time here to the fullest,” said Saoud. 

“Of course we’ve visited Ibn Battuta Mall before, and came back because it offers a convenient and compelling shopping experience across individually-themed courts. My children enjoyed watching the exciting entertainment events hosted in Ibn Battuta Mall for DSS,” he added.

From the Dubai Airport to Ibn Battuta Mall

Shaikh Naseem, from Pakistan, who arrived in Dubai on a six-day visit, said: “I arrived today with my wife and three children. We dropped our luggage at the hotel and immediately went shopping. We are here for six days and time really flies when you’re having a great time”.
Shaikh was with his son waiting for his wife and two daughters who were shopping in one of Ibn Battuta Mall’s stores. “My wife is inside the store buying clothes, shoes, handbags, accessories and homeware. The prices here are irresistible during DSS. The Mall’s unique architecture is stunning and the shopping experience is astonishingly convenient as it’s all on one floor and we enjoy walking around its different courts,” added Shaikh.
Saudi family go on shopping spree
Ali Al-Aseeri came from Saudi Arabia with his family. “This is our first visit to Dubai, but it will surely will not be our last. Dubai amazed us with its skyscrapers, shopping malls and modern infrastructure. We spent 10 wonderful days in Dubai,” said Ali.
“In addition to visiting the tourist attractions here, we’ve been shopping a lot. There are huge discounts and promotions everywhere, and we bought perfumes, Bakhoor, clothes, and many other things. So far, we spent over 14,000 dirhams in the stores on this visit”.
Variety of brands under one roof

John Jameel and his wife Mary Zakaria, Egyptian nationals living in Ajman, said they travelled all the way to Dubai specifically to shop at Ibn Battuta Mall. “We’re getting ready to travel to Egypt where we will spend our summer vacation, and of course we need to buy many things, including clothes for our family and presents for our relatives there. We prefer Ibn Battuta Mall as it houses a variety of brands under one roof, in addition to its DSS’s promotions and discounts,” said John.
“At Ibn Battuta Mall I can find all my favorite brands under one roof, I also find a variety of collections and all different sizes here. We’ve have bought children’s clothes and presents for our families in Egypt,’ said Mary.
DSS 2016 organised by the Dubai Festivals and Retail Establishment (DFRE), an agency of the Department of Tourism and Commerce Marketing (Dubai Tourism), welcomes families and individuals to ‘Own The Summer’ by indulging in family fun, great events and fabulous promotions daily until 20 August across the city.

For more information, go to:  www.dubaisummersurprises.com and to participate in the DSS extravaganza, be sure to use the hashtag #DubaiSummerSurprises on the following social media channels:
Facebook: https://www.facebook.com/dsssocial
Twitter: https://twitter.com/dsssocial
Instagram – DSSsocial  

Snapchat – DSSsocial
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About Dubai’s Department of Tourism and Commerce Marketing (Dubai Tourism)

With the ultimate vision of positioning Dubai as the world’s leading tourism destination and commercial hub, Dubai Tourism’s mission is to increase the awareness of Dubai among global audiences and to attract tourists and inward investment into the emirate.

Dubai Tourism is the principal authority for the planning, supervision, development and marketing of Dubai’s tourism sector. It markets and promotes the Emirate’s commerce sector, and is responsible for the licensing and classification of all tourism services, including hotels, tour operators and travel agents. Brands and departments within the Dubai Tourism portfolio include Dubai Convention and Events Bureau, Dubai Calendar, and Dubai Festivals and Retail Establishment (formerly known as Dubai Events and Promotions Establishment). In addition to its headquarters in Dubai, Dubai Tourism operates 20 offices worldwide.
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