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PRESS RELEASE

 ‘Eat & Play’ promotion at Mall of the Emirates adds exciting element 

to dining experience in Dubai

‘Eat & Play’ from July 21- 23 offers diners at mall food court outlets chance to win special offers

Dubai, UAE; July 21 2016: Dubai Summer Surprises is running an exciting new promotion ‘Eat & Play’ at Mall of the Emirates this weekend that rewards families who dine at participating food outlets the opportunity to win special offers at entertainment centres in the mall.
The creative promotion, which started on Thursday (21 July) and runs until Saturday (23 July) recognizes that weekends are ideal for families to catch up over a meal, and also offers them the opportunity to enjoy a complimentary entertainment experience.
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Customers, who spend a minimum AED 50 at participating restaurants in the ‘Eat & Play’ promotion will receive a ‘reward’ voucher offering a 50 % discount from Magic Planet for one child between 2-12 years to be used during the following week (Sunday, 24 July– Wednesday, 27 July). The participating restaurants at Mall of the Emirates are Azkadenya; California Pizza Kitchen; Yo Sushi, Butcher Shop & Grill. 
This year’s DSS sees unbeatable promotions being run in the most fun-filled locations, where visitors can enjoy rewarding experiences from retail, dining, leisure and entertainment activities such as the ‘Eat & Play’ promotion. 
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Mall of the Emirates is one of the popular malls owned by Majid Al Futtaim Properties, a Strategic Partner of Dubai Festivals and Retail Establishment (DFRE), an agency of the Department of Tourism and Commerce Marketing (Dubai Tourism), and the organisers of DSS 2016.
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The mall features some of the world’s most popular food outlets alongside home-grown concepts and choices for every taste from breakfast through to dinner, and is a testament to Dubai’s culinary credentials as the region’s gastronomy capital that is influenced by a cosmopolitan population and a culture that encourages diversity and innovation.
According to a UAE Food & Beverage Survey conducted in 2015 by auditors KPMG, it is estimated that the number of food and beverage outlets in the UAE will increase by 1,600 outlets by 2019. The report revealed that from 2013 – 2014, the UAE food and beverages market saw a 5% increase. 
The study additionally revealed that over 65% of diners eat out at least once a week and the population generally spend more on eating out than they have in past years. 
With the theme of ‘Own The Summer,’ DSS 2016 is encouraging both residents and tourists from the Middle East and beyond to expand their horizons and enjoy retail promotions, live entertainment, and opportunities to win every day from July 9 – August 20.
For more information, go to:  www.dubaisummersurprises.com and to participate in the DSS extravaganza, be sure to use the hashtag #MyDSS on the following social media channels:
Facebook: https://www.facebook.com/dsssocial
Twitter: https://twitter.com/dsssocial
Instagram – DSSsocial  

Snapchat – DSSsocial

Ends 

About Dubai’s Department of Tourism and Commerce Marketing (Dubai Tourism)

With the ultimate vision of positioning Dubai as the world’s leading tourism destination and commercial hub, Dubai Tourism’s mission is to increase the awareness of Dubai among global audiences and to attract tourists and inward investment into the emirate.

Dubai Tourism is the principal authority for the planning, supervision, development and marketing of Dubai’s tourism sector. It markets and promotes the Emirate’s commerce sector, and is responsible for the licensing and classification of all tourism services, including hotels, tour operators and travel agents. Brands and departments within the Dubai Tourism portfolio include Dubai Convention and Events Bureau, Dubai Calendar, and Dubai Festivals and Retail Establishment (formerly known as Dubai Events and Promotions Establishment). In addition to its headquarters in Dubai, Dubai Tourism operates 20 offices worldwide.
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