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PRESS RELEASE

DSS visitors from region on a shopping spree at Mall of the Emirates

Dubai, UAE, July 30, 2016: With the 19th edition of Dubai Summer Surprises (DSS) entering its fourth
week, malls across Dubai are bustling with activity, as shoppers bag bargains of up to 75% off on a range
of products offered by local, regional and international brands, in addition to making the most of
exciting promotions with fabulous prizes.
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One of the malls that is spreading joy and happiness among residents and tourists of different
nationalities and ages during DSS is Mall of the Emirates, owned by Majid Al Futtaim Properties, a
Strategic Partner of the Dubai Festivals & Retail Establishment (DFRE), an agency of the Department of
Tourism and Commerce Marketing (Dubai Tourism), and the organisers of DSS 2016.
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Mall of the Emirates, which features more than 560 international retail brands including department
stores, fashion, lifestyle, sports, electronics and home furnishing stores, has been offering shoppers a
rewarding experience since day one of DSS. The mall is also a world-class entertainment destination as
it houses Ski Dubai, the first indoor ski resort in the Middle East; Dubai Community Theatre & Arts
Centre (DUCTAC); Vox Cinema, a 14-screen multiplex cinema; and Magic Planet, the indoor family
entertainment centre. Further, a large number of renowned food outlets offer a wide range of cuisines
to suit all tastes.
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Shoppers, including many from GCC countries, said they were happy to be in Dubai and that they were
having a fabulous time at Mall of the Emirates, picking up great bargains from the retail outlets and
participating in the various promotions during DSS 2016.
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Family tourism

“I came to Dubai on a 10-day visit with my 10-member family. Of course this is not our first visit to
Dubai, it is our most favorite holiday destination where we spend quality time visiting tourist attractions
and shopping at the same time,” said Hessa Saud, from Saudi Arabia.

“We visited many of Dubai’s landmarks, including Burj Khalifa, and many of its malls including Dragon
Mart and The Dubai Mall. The Mall of the Emirates is our favourite for entertainment and restaurants,
and we came here today to have fun at Ski Dubai and then we would join our family at one of the mall’s
restaurants,” said Amira, Hessa’s sister.

“l came to Dubai with my wife Suad, and this is not our first visit and certainly won’t be our last. We
come to Dubai every now and then on visits that last for 5-6 days to enjoy the tourism and shopping
offerings at the same time,” said Salih Abdel-Rahman, from Saudi Arabia.
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“Dubai is a beautiful city, very close to Saudi Arabia and our journey to Dubai is hassle-free. It's also a
family-friendly city with so many tourist and entertainment attractions. In addition, Dubai has some of
the largest shopping malls in the world that offer huge discounts and fabulous promotions, especially
during festivals life DSS. Our shopping experience at Mall of the Emirates has been seamless and we find
all our needs under one roof, including fashion, handbags and shoes,” Salih added.
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In Dubai, we feel at home

“We visit Dubai every year because we feel absolutely at home here. We love Dubai and this time | came
with my husband and children on a four-day visit to enjoy the unique tourism and shopping experience.
Today | bought so many things from Centrepoint. We do have Centrepoint in Doha, but the variety here
is amazing,” said Noora Al-Merri, from Qatar.

“I also bought so many other things during our short visit, including school essentials for my children,
perfumes, oud and bakhoor, abayas and gowns, handbags, shoes, as well as an evening dress for my
sister’s wedding in Doha,” added Noora.

Tourists from Kuwait
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“We came to Dubai with our family on a three-day visit. We enjoyed with our children some of the many
entertainment activities in shopping centers across Dubai during DSS. We also visited some of Dubai’s
landmarks, including Burj Khalifa. Of course shopping is a must in Dubai. We shopped at Forever 21 and
Riverland, and bought children clothing range at very reasonable prices,” said Dalal and Fatima Jamal
from Kuwait.

“We prefer Mall of the Emiratesfor shopping. We love its architecture and design and its seamless
shopping experience. It houses hundreds of favorite brands next to each other” the two sisters added.
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Getting ready for summer holidays

Zakariya Al-Ghazzawi and his wife Inas Mseesa, from Morocco, live in Dubai. “We came to Mall of the
Emirates as it’s very close to where we live, and it offers a very comfortable shopping experience.
Actually we come here very often, especially during DSS when we can buy all our needs at huge
discounts and very reasonable prices” said Zakariya.

“We’ll be spending our summer holiday in Morocco this year, so we came here to buy all travel
essentials and gifts for our families thanks to the huge discounts and unmissable deals,” said his wife
Inas.

DSS 2016, which began on 9 July, runs until 20 August under the theme ‘Own The Summer’, offering
great events, rewarding deals and family fun.

For more information, go to: www.dubaisummersurprises.com and to participate in the DSS
extravaganza, be sure to use the hashtag #DubaiSummerSurprises on the following social media
channels:

Facebook: https://www.facebook.com/dsssocial

Twitter: https://twitter.com/dsssocial

Instagram — DSSsocial

Snapchat — DSSsocial

Ends

About Dubai’s Department of Tourism and Commerce Marketing (Dubai Tourism)

With the ultimate vision of positioning Dubai as the world’s leading tourism destination and commercial
hub, Dubai Tourism’s mission is to increase the awareness of Dubai among global audiences and to
attract tourists and inward investment into the emirate.

Dubai Tourism is the principal authority for the planning, supervision, development and marketing of
Dubai’s tourism sector. It markets and promotes the Emirate’s commerce sector, and is responsible for
the licensing and classification of all tourism services, including hotels, tour operators and travel agents.
Brands and departments within the Dubai Tourism portfolio include Dubai Convention and Events
Bureau, Dubai Calendar, and Dubai Festivals and Retail Establishment (formerly known as Dubai Events
and Promotions Establishment). In addition to its headquarters in Dubai, Dubai Tourism operates 20
offices worldwide.
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