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Dubai Shopping Festival and Mall of the Emirates stage region’s first ‘Fashiontainment’ event

Unique fusion of fashion and entertainment featured celebrity singer OMI and new collection presented by luxury brand Etoile ‘La boutique’ 
Dubai Shopping Festival and Mall of the Emirates staged a spectacular ‘Fashiontainment’ event that kicked off the festival’s Apparel and Fashion Theme on 15 January, highlighting a unique fusion of fashion and entertainment that brought together Jamaican American singer, OMI and leading multi brand store Etoile ‘La boutique’ on the same stage. 

‘Fashiontainment’, was the main attraction of Fashion Central, a style platform featuring fashion-related activations developed by leading retailers, as part of the Apparel and Fashion Theme of DSF, which is organised by the Dubai Festivals and Retail Establishment (DFRE), an agency of the Department of Tourism and Commerce Marketing (DTCM). 


The  ‘Fashiontainment’ event, the first of its kind in the region,  saw OMI perform live in front of fans and shoppers at the South Galleria, Mall of the Emirates while models showcasing the new Spring Collection of Etoile ‘La boutique’ took to the stage to make it the most entertaining runway show ever.

"In partnership with the Dubai Festivals and Retail Establishment, Mall of the Emirates was delighted to host one of the world’s most popular and current pop performers as part of the Dubai Shopping Festival celebrations. OMI’s appearance and the catwalk fashion show by Etoile ‘La boutique’ was a fantastic addition to the mall’s offerings during DSF as shoppers were entertained with a world-class performance and had a first look at the latest seasonal trends from international brands. OMI’s show underscores our commitment to deliver a world-class calibre of events to Dubai and to create great moments for everyone, every day, such as offering once-in-a-lifetime opportunities to personally meet regional and international celebrities,” said Hussain Moosa, Associate Director for Mall of the Emirates.


When OMI’s name was announced at the show the crowd erupted in a wild roar. The singer wasted no time in getting the rhythm going as models streamed in wearing exquisite luxury pieces by the various designers represented by Etoile “La boutique.” It almost felt as if spring had bubbled onto the catwalk with a burst of colour in the form of gentle pink florals dancing on silk, soft lime greens as ready-to-wear outfits, and eye-popping luminous pieces. 

As one model twirled, her gown took flight to display the feather-light multi-layers of the piece that alternated between peachy pink and snow white. Another model wore a neatly woven sleeveless top in lime green whose edging was finished in a playful trim but complimented well with the plain white pair of trousers. The mood changed into a series of black, burgundy and white outfits, such as the full white ensemble that had no pattern to it, the slight flare at the sleeves lending a light and comfortable look.  


OMI burst into stardom with his song ‘Cheerleader,’ followed with another successful international hit,  ‘Hula Hoop’ At Fashiontainment, he sang both of them and a few songs from his album ‘Me 4 U’ that was released late last year, such as ‘Hitchhiker’ and ‘Babylon’ which was also well received by the audience. The younger fans wouldn’t stop cheering him on, which encouraged the singer to sing ‘Cheerleader’ twice.  

OMI’s performance complimented the collection presented by Etoile “La boutique” which included fashion brands such as Ingie Paris, Rachel Gilbert, Raoul, Roksanda, Christian Dior, Christopher Kane, Sachin and Babi Noir, to name a few.  For example, the designer Raoul goes for a black subtle abstract pattern on flowing white fabric, finished with a surprise patchwork of radiantly green on one side of the long skirt. A print of blossoms in lime yellow and emerald green emerge on the other side of the fabric and the sleeveless top is fitted in the same emerald green. 

Pieces by Ingie Paris included happy pink floral pieces on a flared skirt and on gowns fit for princesses. Several pieces had edgy rows of trim that caught the breeze as the models walked down the aisle. 
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Evening wear by Christian Dior included a top with mesmerising horizontal blocks of silver, gold and white which would go well for an evening out. Roksanda’s candy coloured, abstract geometry was a reminder of the 1960s but fitted into a more relaxed modern style of the stress. The boldness of her designs, as well as the choice of fabric made her pieces desirable. Rachel Gilbert’s sophisticated full length figure-hugging piece in cobalt blue dripped in sequins which sparkled as the overhead lights wheeled around like disco balls. The plain white two layered outfit by Sachin & Babi Noir had a surprising burst of fresh ultramarine blue floral embroidery riding the neckline that one almost felt transported to the Mediterranean.

Fashion accessories that the models carried included a red beaded tribal necklace by Radà which had ribbon trim and diamanté detail, as well as gold plated clutches by NS by Noof, to name a couple.

‘Fashiontainment’ has helped further reinforce DSF’s role in showcasing Dubai as a fashion capital with DFRE developing a strong relationship with retailers to create special activations that look to increase footfall, as well as to draw attention to the new fashion lines from retailers during DSF 2016, which runs until 1 February under the tagline, ‘Unwrap The Exceptional’.
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