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Meraas Brings Unique Entertainment to its Three Locations during DSF 2016

The Dubai Shopping Festival, in its 21st edition, aims to bring shoppers exceptional experiences across the Emirate with the support of its numerous partners, who have been playing a key role in helping to showcase DSF as the best time to be in Dubai.  Such excellent collaboration is demonstrated in the world class line-up of events organised by Meraas, a  Strategic Partner of Dubai Festivals and Retail Establishment (DFRE), an agency of the Department of Tourism and Commerce Marketing (DTCM), and the organisers of DSF 2016.

Meraas is bringing families and communities unique entertainment this DSF at its three popular destinations -  CITY WALK, THE BEACH and BOXPARK.


DFRE’s Media Centre spoke to Saleh Al Geziry, Vice President Retail Marketing, Promotions and Recreation, Meraas to find out more about the exciting activities offered to DSF shoppers and visitors from around the world.

What different promotional strategies do you use to promote MERAAS projects during this important sales period of the year?
As a lifestyle destination our key focus is to create unique experiences through activations that stand out and attract traffic and footfall to our locations. In addition, most of the tenants across our assets, CITY WALK, THE BEACH and BOXPARK have their respective promotional activities and seasonal discounts ongoing throughout the DSF celebration.

How important is the mix that MERAAS projects offers to attract significant footfall during DSF as you have world class retailing, a wide range of restaurants and the food court and a cinemas too?
The mixture of tenants found at CITY WALK, THE BEACH and BOXPARK have been designed to offer visitors a well-rounded experience. While they acclimatise to the personality of the asset, each individual brand offers unique experiences and variety.

How important is it for MERAAS to have the opportunity to partner so closely with the Government of Dubai through the Dubai Festivals and Retail Establishment? How much does your partnership help to contribute to the wider economic prosperity of Dubai?

Across CITY WALK, THE BEACH and BOXPARK, we see the value of aligning with DSF through DFRE and DTCM. Being one of the leading shopping festivals of the world, the assets and tenants are delighted to be of not only Dubai Shopping Festival, but also other initiatives introduced by DFRE and DTCM. These organisations are integral to Dubai’s retail and tourism industry, and we are fortunate to have the opportunity to work closely with them.
[bookmark: _GoBack]
DSF helps to bring more shoppers and visitors to all of the stores at MERAAS– but do you find there are particular categories of store that do better during DSF than others?
Dubai Shopping Festival provides the residents and tourists of this city an occasion to visit malls and shopping destinations. As CITY WALK, THE BEACH and BOXPARK house brands from across the spectrum, we believe that this is beneficial to all our tenants.
You have three of the most unique shopping areas in Dubai with each area offering a European style ability to walk outside from shop to shop. With the weather during DSF being a lot cooler are you planning on using this to increase footfall? How?
With the aim to create attractive activations that bring in residents and visitors alike to our destinations, we have a line of unique activities being hosted throughout the assets for the 21st Dubai Shopping Festival. 
BOXPARK is paying tribute to urban music through exciting musical performances and décor across the asset. CITY WALK is hosting FROZEN. Lastly, THE BEACH is transforming into a retro carnival featuring brightly coloured decorations and classic carnival games, as well as fantastic entertainment.
What do you expect will be the effect that DSF’s themed events and activations this year, have on your business? Do you think it’s a good idea to have beauty, perfumes, fashion, and gold jewellery themed events to boost sales?
CITY WALK, THE BEACH and BOXPARK house brands across all four themes and we believe that they will benefit from it. On the whole, the themes definitely create a focus on a particular category, hence, as an asset we will focus on bringing visitors throughout the celebrations.
Finally if you were able to sum up the impact and value of Dubai Shopping Festival to MERAAS in one sentence – what would that be?
Dubai Shopping Festival is a world class shopping festival, which gives tenants at CITY WALK, THE BEACH and BOXPARK a platform to interact with their audience.
-END-
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