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Dubai Shopping Festival a crucial retail platform:  Paris Gallery 

Luxury retailer forecasts 20 % increase in sales this DSF
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The Dubai Shopping Festival 2016 has seen the organizers Dubai Festivals and Retail Establishment  (DFRE), an agency of the Department of Tourism and Commerce Marketing (DTCM),  working closely with retailers all over Dubai to bring forth special activations for the benefit of  shoppers throughout the  32- day festival.  One such collaboration that has proven to be fruitful is that with the Paris Gallery Group of Companies, a leading luxury retailer in the Middle East and a Strategic Partner of DFRE.

With DFRE introducing four themes to elevate the shopping pillar of DSF 2016, Paris Gallery took the lead in creating activations for two of the themes – Beauty and Perfume – with the aim of enhancing the shopping experience for festival visitors.

Paris Gallery already enjoyed great success during the first theme – Beauty – offering great promotions and exclusive deals, including free makeovers and offering their customers the chance to interact with celebrity influencers. Now, with the Perfume themed events of DSF set to start on 26 January,  Paris Gallery will be giving shoppers the opportunity to ‘Unwrap the Art of Fragrance’ .

The DFRE Media Centre spoke  with Paris Gallery Group of Companies’ CEO, Mohammed Abdul Rahim Al Fahim, to find out what shoppers can expect from Paris Gallery for the rest of DSF 2016, as well as how the relationship between the two companies has grown over the years.
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Excerpts from the interview:
How do you assess the strategic partnership between Paris Gallery and Dubai Festivals and Retail Establishment?

The strategic partnership with DFRE is of great importance to us because together we achieve more. We are able to combine our resources and expertise to achieve common objectives. This strategic relationship has also become for us a platform to build as well as strengthen relationships with key industry stakeholders. We gain unique insights into retail priorities in the country which assists us in planning and executing better.

How has the festivals organized by Dubai Festivals and Retail Establishment contributed to your business throughout the year?

The concerted efforts of the private, semi-government and government entities to retain the vibrancy and appeal of the city year round has been a success. The festivals organized by DFRE have a direct impact on sales as the footfall in malls increases during this period and customers find it to be an attractive time to spend on luxury products.

What is the importance of Dubai Shopping Festival for you from a sales perspective compared with the rest of the year?
The Dubai Shopping Festival is one of the most successful events in the world. It’s that time of the year when the world comes to Dubai to shop. Expectations are high, and we have the challenge of meeting them. We must ensure that it’s not only better than the previous year but also different. 

Do you find that perfumes and cosmetics are one of the most popular items for visitors during DSF to take home?
The Middle East is home to some of the best-known perfume brands of the world. It is true that perfumes and makeup products will make up the bulk of the purchases as the offers for these categories will be very tempting. The watches category do well too. 

What are the promotions and prizes that you offer during the Dubai Shopping Festival 2016?
DSF 2016 is a win-win for everyone visiting Paris Gallery. With every purchase of products worth a certain amount, customers pick an envelope and could win vouchers worth up to AED 10,000. Customers could also win discount vouchers. In addition, brands are offering customers gifts with purchases. 

What is the difference in sales between the Dubai Shopping Festival period and the rest of the year?
During DSF, sales usually increase by about 20%. We are expecting the same this year.

Are there any specific sales trends that you have noticed during the DSF period in recent years?
I believe the fashion sector is witnessing a boost in sales. It has been one of the fastest growing sector in recent years, and we have witnessed new fashion concepts being introduced. One of the themed weeks this DSF is fashion-based, which will increase focus on fashion brands and their special offering. This will be a good time for fashionable consumers to make a purchase. The city will offer a great choice of brands and options, no matter what the taste -- haute couture, leisurewear or casuals. 

How do you expect the effect of DSF having themed weeks this year on your business? Do you think it’s a good idea to have beauty and perfumery themed weeks to drive sales up?
Themed weeks are a wonderful way to help brands participate in the most effective manner. Though I believe it will be extremely demanding, it will bring to the fore innovative ideas, resources and the best offers. Consumers can take advantage of this and avail the best. 
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