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Etisalat renews partnership with Dubai Festivals and Retail Establishment for 2016 
Aims to offer the best experience to visitors during all festivals organised by DFRE including Dubai Shopping Festival 
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Etisalat announced today that it has renewed its partnership with Dubai Festivals and Retail Establishment (DFRE), an agency of Dubai’s Department of Tourism and Commerce Marketing (DTCM), to support DFRE’s key festivals and events in 2016, starting from the most iconic Dubai Shopping Festival (DSF), which is now in its twenty first year. 

The sponsorship also includes other DFRE events including Dubai Food Festival, Dubai Summer Surprises, Ramadan in Dubai, Eid in Dubai, and Dubai Motor Festival.
H. E. Laila Mohammed Suhail, CEO of Dubai Festivals and Retail Establishment, said: “The Dubai Festivals and Retail Establishment is keen to have the active participation of many private sector companies in all its festivals,  as evident in our partnership with Etisalat. Our collaboration with Etisalat has got off to a marvelous start this year at the Dubai Shopping Festival , as it allows us to offer both residents and tourists some amazing promotions. 
“We have worked closely together to ensure that regional and international shoppers are able to enjoy an enhanced shopping experience throughout the 32-day long shopping festival. This partnership also represents DFRE’s and Etisalat’s strong commitment to reinforce Dubai’s position as a top family tourism destination by creating a lively atmosphere for families to celebrate together”.
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Etisalat’s Vice President of Corporate Communications, Fares Hamad Fares, said, “We are delighted as well as proud to associate with DFRE, starting with its renowned Dubai Shopping Festival. The event has rich historic value and over the years has become a symbol of shopping and entertainment in the region and world over, attracting millions. 

“In line with the Dubai government’s strategic vision, Etisalat’s sponsorship of this spectacular event reflects our contribution towards consistently and significantly encouraging tourism and support the overall development of the UAE. We have always been, and will continue to be, at the forefront of supporting social and family-oriented initiatives that are of interest to both, residents and tourists,” Fares added.

Now in its 21st edition, the Dubai Shopping Festival reaffirms the vision of His Highness Sheikh Mohammed Bin Rashed Al Maktoum, Vice President and Prime Minister of UAE and Ruler of Dubai, in setting new milestones with global standards and in firmly positioning Dubai in the international arena. 
The festival was launched in 1996, and has become today one of the leading international festivals, recognized for the rich recreational and shopping experiences that it provides to the UAE’s visitors and residents alike. It is replete with entertainment for all ages and nationalities, solidifying Dubai’s image as a year-round holiday and leisure destination for all. 
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