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New Strategic Partner ADIB creates new bridges
 of communication for DSF 2016 visitors


The excellent cooperation extended by the government and private sectors  to the Dubai Shopping Festival  has played a major role in ensuring the festival’s success year after year since it was launched in 1996. This year too, for the 21st edition of DSF, the organisers, Dubai Festivals and Retail Establishment (DFRE), an agency of the Department of Tourism and Commerce Marketing (DTCM) has received the whole-hearted of all partners including its new Strategic Partner, Abu Dhabi Islamic Bank, to offer  residents and visitors from around the world the most unique shopping experience.
ADIB, a leading bank in the UAE,  has launched an exciting Dubai Festivals App that was created as part of ADIB’s role as a Strategic Partner for all DFRE festivals and events, and will be filled with fantastic offers and promotions during each of the major festivals which will take place in Dubai over the course of the year. 
 The Dubai Festivals App, which allows shoppers to find the best offers on the go,  was developed and is powered by ADIB and it has become the ultimate DSF Offers companion, connecting the user with the right kind of deals.
Following ADIB’s partnership with DFRE and its participation in DSF 2016, the DFRE Media Centre spoke with Sarvesh Sarup, Global Head of Retail Banking at ADIB, to find out more about the bank’s role as a DFRE Strategic Partner,  and its activities during DSF 2016. 

Excerpts from the interview. 
This is your first year as a strategic partner during Dubai Shopping Festival. What are your strategic goals behind supporting the DSF?
The Dubai Shopping Festival is the landmark shopping and entertainment event in the UAE calendar, attracting tourists from around the world and has strengthened the position of the Emirate of Dubai on the global map as a tourist, retail and shopping destination. 
As one of the key supporters of the UAE government’s economic vision of creating a thriving commercial sector, we are proud to extend our support to the DSF. ADIB is also focused on strengthening and widening its presence across the UAE by making our products and services appealing to the widest section of the UAE’s diverse customer base. 
DSF and ADIB are going to be launching a new app that will offer users extra benefits for being an ADIB customer. Can you give us a bit more information on the functions of the app? 
The Dubai Festivals mobile app, powered by ADIB, will allow visitors to find the best DSF offers on the go. Visitors can view the latest DSF offers by stores, brands and mall location and can get personalized offers by adding their preferences. App users can also win prizes such as iPhones, PlayStations and shopping and wellness vouchers worth thousands. This is the first app developed by ADIB’s Design Studio, a partnership between ADIB and IBM, and is available to download through Apple and Google Play Stores.
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ADIB customers who subscribe via the Dubai Festivals Mobile app can receive up to 10% cashback on the ADIB Visa Cashback cards (Platinum, Gold and Silver) spend during the festival. Additionally, ADIB card customers will receive one entry to the Mega Draw for every AED 1,000 retail spend on any ADIB card during DSF. The bank will also give customers who sign up to any of its products during the month, with 10 entries to the mega draw. 
What added benefits do you see ADIB obtaining from the application during DSF?
ADIB is focused on enhancing its customer’s banking experience and as our customers increasingly utilise mobile technology, we believe the app will improve the customer’s ability to take advantage of the various promotions that will be offered throughout the month for them. 
What promotions do you have during DSF2016?
ADIB will also be running a Mega Draw during the shopping festival. The ADIB Mega Draw will give customers the chance to win 2.5Kg gold throughout the shopping festival.  The Grand Prize is 1 Kg of Gold, 2 other lucky winners can win 0.5 Kg Gold each and 50 lucky winners will win 12 g of Gold each. 
ADIB customers who subscribe via the Dubai Festivals Mobile app can receive up to 10% cashback on the ADIB Visa Cashback cards (Platinum, Gold and Silver) spend during the festival. Additionally, ADIB card customers will receive one entry to the Mega Draw for every AED 1,000 retail spend on any ADIB card during DSF. The bank will also give customers who sign up to any of its products during the month, with 10 entries to the mega draw. 
How important is Dubai Shopping Festival in reaching more clients? 
The festival, which began in 1996, has been growing in size and scale every year. Its continued success is proven by the large number of tourists from not only the GCC, but also the rest of the world. As the strategic banking partner of the festival, there is a great opportunity for us to showcase our world-class banking services to visitors and potential customers to DSF. The festival is also key for us to appeal to a wider segment of the UAE customer base.  
How did the bank perform financially during this year in comparison with last year?
ADIB has had a very strong financial year in 2015. Despite a more challenging operating environment in the UAE, net profits for the third quarter increased by 5.2% from a year earlier to AED 501.7 million as the number of customers increased by 100,000 over the same period, reflecting the continued growth of our main banking activities across all customer segments. Total assets increased by 7.3% year on year to AED 116.9 billion and customer deposits increased 7.8% to AED 89.4 billion.
What are ADIB’s achievements with regard to the Emiratisation programme?
The bank has one of the highest Emiratisation ratios with more than 45% of the bank’s workforce being UAE Nationals. ADIB is also focusing on building a pipeline of talented UAE Nationals capable of leading the bank and the industry in the future. 
Towards that end ADIB has developed a number of key programs to attract, retain and train UAE nationals at various levels. 
Are people more likely to use their debit cards or credit cards during DSF?
We certainly expect to see a continuation of the increasing trend of card payments as opposed to cash. Consumers will choose cards based on their rewards programs, miles programs and payment parameters in order to maximise their value.
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